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A thriving and
sustainable industry
Alcohol beverages are an established
part of Australia’s social DNA.
The industry behind these popular
products has been part of the history
of this great nation, and continues to
evolve as it maintains its reputation
as a sustainable and responsible
contributor in the Australian economy.
This report provides a summary of our industry’s
social and economic contribution, and its approach
to contributing to a safe, convivial, responsible
and sustainable environment across Australia.
Our favourite alcohol beverages proudly share
the nation’s table as we come together during
cherished moments in our lives; from our
grandest national celebrations and momentous
personal milestones right down to the simple
joys of relaxing at home with friends and family.
Alcohol Beverages Australia is proudly supported by its Members:

Sixteen million Australians enjoy the responsible
and moderate consumption of beer, wine and
spirits in these ways each week, as part of
balanced, happy and socially engaged lifestyles.
Hence, it’s no surprise an industry enjoyed by
so many Australians in everyday life is a diverse
and significant contributor to the Australian
economic landscape and supports many
thousands of businesses – big and small.
Our industry encompasses almost two and a
half thousand wineries, six and a half thousand
packaged liquor outlets and more than twelve
thousand pubs, bars and community clubs.
A large proportion of these businesses are
single venture or family-owned local businesses
employing Australians and investing money
in the local communities they operate in.

Importantly, our industry creates tens
of thousands of entry level employment
opportunities, including many in regional
communities. Countless Australians got their
first job in the alcohol industry, and more than
half of all Australian workers have worked in
hospitality at some stage in their working life.
Our industry also gives much-needed
financial and other support to approximately
60,000 community groups across Australia
including aged care, community and disability
services, local sports teams and charities.
We promote the moderate consumption of
our products and go to great lengths to ensure
they are produced, marketed and supplied
responsibly to our adult customers.
Our industry has been proactive and
focused on reducing alcohol related harm
and continues to encourage both state and
federal Governments to focus on targeted
measures to produce tangible outcomes to
address alcohol misuse where it occurs.
Our products, how people buy them and enjoy
them, and importantly Australians’ attitudes
toward drinking are all evolving. The most
pleasing reflection of this are the fantastic
long-term downward trends we continue to see
in problem and underage drinking statistics.
We continue to welcome the opportunity to
discuss our industry and the important and
significant contributions it makes to the
social and economic fabric of Australian life.

Fergus Taylor
Executive Director, Alcohol Beverages Australia
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$70 billion

Added value
direct and indirect

$36 billion

contributed output
by the Australian
alcohol industry

Income/wages
direct and indirect

direct and indirect

595,055

Jobs
direct and indirect

$6.51 billion**
Direct taxation
contribution*

Methodology: Based on CGE modelling which models output, value add, income & employment. All values are GST free and wages are gross of taxes.
* Taxation figure does not include GST on the sale of any alcohol product.
** (Commonwealth of Australia, Final Budget Outcome 2017-18 September 2018, pp. 5)
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Alcohol Industry
Contribution at Work

Our industry creates employment
opportunities for Australians and
empowers them with a range of
skill sets and experience.

From the harvesting of produce, through the
manufacturing and logistics process, and ultimately
into the hands of the consumer, our industry
supports and supplies a range of industries.
Australians are drinking less but choosing to drink
more premium products, reflecting the diversity,
innovation and high standard of quality the
industry champions.

Countless Australians have developed skills and
valuable experience through working in bars,
restaurants, bottle shops or manufacturing.

A glass of wine shared with the tastes of Australia’s
blossoming food scene, or sampling the latest new
release from the local craft brewery or distillery
are activities Australians regularly enjoy as part
of a balanced social lifestyle.

We promote a culture of innovation and
entrepreneurship, evidenced by the rapidly
growing number of craft breweries, distilleries and
wineries across the country. This is a continued
source of job creation and tourism investment.
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Sustainable
and Responsible
Responsible Consumption
DrinkWise is an independent organisation, supported by
voluntary contributions from the alcohol industry, to promote
responsible drinking through sustained marketing and
education programs.

DrinkWise in front
of your kids.

DrinkWise’s successful parental influence campaigns have
resulted in parents being more conscious of their alcohol
consumption in front of their children and the latest government
statistics reveal the majority of minors (81.5 percent) are now
abstaining from alcohol.
DrinkWise continues to activate its How to Drink Properly
campaign that encourages young adults to drink moderately,
with 40 percent of young adults who have seen the campaign
drinking less on a night out.
DrinkWise also undertakes a comprehensive Fetal Alcohol
Spectrum Disorder (FASD) awareness program, for which
the industry and the Australian Government provide
additional resources. The program incorporates broad
and targeted activities that operate across healthcare,
point-of-sale, school and remote community settings.

Environmental Sustainability
We work to promote environmental sustainability right
throughout the production and delivery process.
Our members have partnerships with organisations such as
Landcare, the Centre for Groundwater Studies, the Australian
Council of Agricultural Societies Scholarship Program, while also
contributing to a range of drought relief and recycling programs.

Fetal Alcohol
Spectrum Disorder

Alcohol
education

Health and
wellbeing

Home and family
connection

DRINK WISELY.

ABA and its members are involved in and
support a range of programs designed
to promote responsible drinking and
reduce alcohol-related harms.
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Sustainable
and Responsible
Cultural Sustainability
The industry promotes the responsible consumption of
its products and does not tolerate underage drinking. ABA
members strictly enforce RSA provisions at all points of sale
including online, and through awareness and enforcement
campaigns such as ID-25 and Don’t Buy It For Them.
ABA members run education campaigns targeted at
school children to warn of the dangers of underage drinking;
at parents to warn of the effect their consumption may have
on their children; and at 18-25-year-olds, to encourage
and remind them to drink responsibly.

Alcoholic Beverages Advertising Code
Alcohol marketing and advertising in Australia is controlled
by the Alcohol Beverages Advertising Code (ABAC) which
ensures marketing activities don’t appeal to children and
reflect responsible consumption.
The self-regulated advertising scheme and pre-vetting
service ensure the industry fulfils its responsibility to
market products in line with the regulations and the
community’s expectations.
Complaints are made via the Advertising Standards Bureau,
which also conducts assessments. In the past year, of all
complaints lodged with the Advertising Standards Bureau,
just 2% related to alcohol.
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Australian
Consumption Trends
Australia’s drinking trends are on the right track;
problem drinking is falling; underage drinking is falling;
and the overwhelming majority of Australians are drinking
responsibly and enjoy alcohol as part of a balanced lifestyle.

Lifetime risky alcohol consumption

decreased 18%
between 2004 – 2016.
The proportion of the population
consuming alcohol at single
occasion risky levels steadily
decreased over this period by 14%

Consumption per capita is at its

The proportion of young people
abstaining from alcohol has

increased 50%
between 2004 and 2016

since the 1960s
The percentage of women who
either abstain from drinking while
pregnant or reduce consumption,

increased to 98.8%
from 96.6% between 2004 and 2016

Australian Bureau of Statistics, 2017, Apparent Consumption of Alcohol, Australia, 2015-16, cat. no.4307.0.55.001

Australian Institute of Health and Welfare 2017. National Drug Strategy Household Survey 2016: detailed findings. Drug Statistics series no. 31. Cat. no. PHE 214.
Canberra: AIHW.
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Main Supply
Industries
Beer

Flour and Grain Mill Product Manufacturing, Glass and Glass Product
Manufacturing, Metal Drum, Can and Bin Manufacturing, Paperboard
Container Manufacturing

Spirits

Grape Growing, Grain Growing, Sugar Manufacturing, Printing and Glass
and Glass Product Manufacturing, Metal, Can and Bin Manufacturing and
Paperboard Container Manufacturing

Wine

Grape Growing, Fruit and Vegetable Processing, Glass and Glass Product
Manufacturing, Paperboard Container Manufacturing

Liquor Product
Wholesaling

Beer Manufacturing, Wine Manufacturing, Spirits Manufacturing

Liquor Product
Retailing

Liquor Wholesaling, Beer Manufacturing, Wine Manufacturing,
Spirits Manufacturing

Cafés and
Coffee Shops

Dairy Produce Wholesaling, Fruit and Vegetable Wholesaling, Liquor
Wholesaling, Meat, Poultry and Smallgoods Wholesaling, Tea, Coffee
and Other Food Manufacturing

Restaurants

Dairy Produce Wholesaling, Fruit and Vegetable Wholesaling, Liquor
Wholesaling, Meat, Poultry and Smallgoods Wholesaling, Soft Drink
and Pre-Packaged Food Wholesaling, Fish and Seafood Wholesaling

Pubs, Bars and
Nightclubs

Beer Manufacturing, Computer and Electronic Office Equipment
Manufacturing, Horse and Sports Betting, Liquor Wholesaling,
Spirit Manufacturing, Tea, Coffee and Other Food Manufacturing,
Wine Production

Clubs

Beer Manufacturing, Gaming and Vending Machines Manufacturing,
General Line Grocery Wholesaling, Liquor Wholesaling, Wine Production

Catering

Dairy Produce, Fruit and Vegetable Wholesaling, Meat,
Poultry and Smallgoods Wholesaling, Temporary Staff Services

Hotels and Resorts

Construction, Dairy Produce Wholesaling, Fish and Seafood Wholesaling,
Liquor Wholesaling, Meat, Poultry and Smallgoods Wholesaling

Motels

Construction, Furniture Retailing, Liquor Wholesaling, Meat, Poultry
and Smallgoods Wholesaling

Casinos

Catering Services, Liquor Wholesaling, Soft Drink and Pre-Packaged Food
Wholesaling, Telecommunications and Other Electrical Goods Wholesaling

HOW WE OBTAINED DATA

This report is an economic assessment of the
direct and indirect contribution to the Australian
economy of the Alcohol Beverage sectors.
Direct economic contributions were sourced from
IBISWorld, with indirect contributions estimated by
Gillespie Economics, using Input-Output modelling.
Economic indicators used in the report are:
• Output – Business turnover.
• Value added – the difference between the
value of a sectors output (i.e. total revenues
received from selling that output) and the cost
of the inputs of raw materials, components
or services bought in to produce that output.
• Income/Wages – the gross total wages and
salaries of all employees in the industry.
• Employment – the number of permanent,
part-time, temporary and casual employees,
working proprietors, partners, managers
and executives within the industry.
The data for the Alcoholic Beverages sectors
used in this report was generated using a top
down (use of existing data sources such as
the Australian Bureau of Statistics) approach.
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